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1. Apple sold more than 7 million iPads within months of launching the product. Prices for this product 
ranged from $499 to more than $800, and Apple had difficulty keeping up with the demand. Obviously, 
the _____ outweighed the _____ for this product.
a. satisfaction; demand
b. need; want
c. consumption; need
d. perceived value; cost
e. supply; demand

2. Some marketers offer each individual customer a different product, so each customer is essentially 
treated as a segment of one. Which way of doing business does this represent?
a. Undifferentiated marketing
b. Direct marketing
c. Ambush marketing
d. One-to-one marketing
e. Niche marketing

3. Which of the following terms refers to the thinking or mental processes that go on as we process and 
store things that can become knowledge?
a. Cognition
b. Schema
c. Affect
d. Synergy
e. internalization

4. Hannah is an avid reader and looks forward to going to the library at the end of each week to check 
out new books. Which of the following terms refers to the sense of satisfaction she feels from this 
activity?
a. Affect
b. Delusion
c. Schema
d. Synergy
e. Externalities

5. Cullen and MacNeil’s is a well-known store that sells writing material. The company faces strong 
competition from the electronic media. If the company thinks of itself merely as a paper company 
instead of a company that delivers the benefits users want, it could be taking a short-sighted view of its 
business. That is, Cullen and MacNeil’s could suffer from _____.
a. brain drain
b. cognitive dissonance
c. marketing disconnect
d. marketing myopia
e. product devaluation



6. Consumers do not view all types of coffee as identical to one another. Some prefer iced coffee, while 
others will only drink non-fat latte. Still others will only drink chai latte or a cappuccino. This 
marketplace condition in which consumers do not view all competing products as identical to one 
another is called _____.
a. product differentiation
b. product variation
c. market segmentation
d. perceptual differentiation
e. selective perception

7. A cosmetic manufacturer that targets young women was looking at a graphical display of how women 
perceived different brands of cosmetics. They found that their brand was clustered with brands that are 
targeted toward older women. This graphical depiction of the positioning of competing brands used by 
the marketer is an example of a _____.
a. perceptual map
b. BCG matrix
c. competitive matrix
d. competitive array
e. positioning plot

8. Clark Mathews is a college student and has been hired by a consumer research firm to help a pizza 
restaurant learn more about the college market. Part of his job entails hanging out with other students 
and observing how they decide when to order pizza, which pizza restaurants they order from, how they 
eat it, and what they do with the leftovers, if any. Clark learned from his observations that some students 
like to put French dressing on their pizza, which led the pizza restaurant to advertise and offer the 
dressing with orders. Which interpretive orientation does this best illustrate?
a. Ethnography
b. Quantitative research
c. Correlation
d. Experimentation
e. Surveys

9. Lane Bryant is a women’t clothing store specializing in stylish clothing and flattering fits for plus-size 
women. Which business orientation best describes Lane Bryant’s approach?
a. Niche marketing
b. One-to-one marketing
c. Mass marketing
d. Ambush marketing
e. Undifferentiated marketing

10. _________ refers to a design that gives human like characteristics to inanimate objects.
a. Iconism
b. Animism
c. Anthropomorphism
d. Aniconism
e. Zoomorphism



11. ______ refers to a change in behavior that occurs simply through associating some stimulus with 
another stimulus that naturally causes a reaction.
a. Observational learning
b. Avoidance learning
c. Operant conditioning
d. Instrumental conditioning
e. Classical conditioning

12. Most consumers set out to specifically learn information about cars before making a purchase. Many 
search the Internet and visit dealerships before finalizing the purchase. Which of the following types of 
learning does this represent?
a. Intentional learning
b. Formal learning
c. Episodic learning
d. Avoidance learning
E. Associative learning

13. A company that produces a popular brand of pasta decides against increasing product price. Instead, 
the management decides to decrease the quantity of packed content from 100gms to 90gms. According 
to the management, a price increase would risk losing its brand loyal consumers who relate to the brand 
as affordable. This is an attempt to retain the consumers’ _____ of their product.
a. anticipation
b. disposition
c. perception
d. motivation
e. distortion

14. The first step in the perceptual process is called _____ and refers to the process of bringing some 
stimulus within the proximity of a consumer so that it can be sensed by one of the five human senses.
a. attention
b. exposure
c. comprehension
d. reaction
e. retention

15. IKEA is a large retail store that offers an endless list of products. Every time Richard goes to IKEA, he makes 
a note of the things he needs and avoids wasting time exploring the other products on display at the store. Which 
of the following processes is exemplified by Richard’s act of filtering out products he does not need? 
a. Selective attention
b. selective precipitation
c. Selective abstraction
d. Selective filtration
e. Selective distortion

16.  The process of grouping stimuli by meaning so that multiple stimuli can become a single memory unit is 
known as _______.
a. tracing
b. retrieving
c. encoding



d. chunking
e. tagging

17. ________ refers to the interpretation or understanding that a consumer develops about some attended stimulus 
based on the way meaning is assigned.
a. Attention
b. Exposure
c. Comprehension
d. Elaboration
e. Sensation

18. The process in which two different sensory “traces” are available to remember something is known as _____.
a. semantic coding
b. chunking
c. dual coding
d. meaningful encoding
e. mental tagging

19. The phenomenon in which the meaning of something is influenced by the information environment is called 
_______.
a. framing
b. positioning
c. signaling
d. prospecting
e. distorting

20. Energizer batteries used to feature the Energizer bunny in its TV commercials, often in unexpected ways to 
catch viewers off-guard. Boring commercials of fake brands and mundane products like a hemorrhoid ointment 
would be interrupted by the sudden appearance of the Energizer bunny banging a drum. Initially, viewers would 
sit up and watch. However, after they had been exposed to the commercial many times, they began to expect the 
appearance of the bunny and tended to tune out the commercial. The consumers’ response to this over-exposure is 
an example of _____.
a. anticipation
b. adaptation
c. habituation
d. sensitization
e. lateralization

21. The mental path by which some thought becomes active is known as ______.
a. memory trace
b. mental script
c. activation node
d. memory tag
e. mental schema

22. ________ represents the extent to which a message is internally consistent and fits surrounding information.
a. Message congruity
b. Message visibility
c. Message attractiveness
d. Message complexity
e. Message acceptability



23. Which of the following terms refers to a type of associative network that works as a cognitive representation 
of a phenomenon that provides meaning to that entity?
a. Schema
b. Archetype
c. Specimen
d. Prototype
e. Exemplar

24. Most consumers in the United States have a schema representing a wedding that has the bride coming down 
the aisle with her father, who gives her to the groom. After the ceremony, the groom kisses the bride. This schema 
is an example of a(n) _____.
a. script
b. sample
c. exemplar
d. stereotype
e. archetype

25. Kyra was so lost in her writing that she hardly realized it was way past her bedtime. Which of the following 
terms best describes Kyra’s involvement with her writing?
a. Self-concordance
b. Flow
c. Trance
d. Contagion
e. ennui

26. Harry spends his weekends visiting automobile stores and going for test drives. This gives him a high, though 
he admits that he is not necessarily looking for a specific car. Which of the following is most likely to account for 
Harry’s weekend behavior?
a. Physiological motivation
b. Preventive motivation
c. Hedonic motivation
d. Homeostatic motivation
e. Utilitarian motivation

27. Susan, a single-parent, is very close to her friends and relatives and she feels the need to be connected with 
them. She visits her grandparents every week, as doing so makes her feel as a part of the extended family. 
According to Maslow’s hierarchy of needs, Susan is most concerned with:
a. the need for self-actualization
b. the need for self-esteem
c. Physiological need
d. the need for safety and security
e. the need for belongingness and love

28. ________ refer(s) to the ways consumers live and spend their time and money.
a. Lifestyles
b. Demographics
c. Personality
d. Psychographics
e. Geodemographics



29. Consumer lifestyles are measured using _______.
a. demographics
b. cost-benefit analysis
c. psychographics
d. geodemographics
e. conjoint analysis

30. The extent to which an individual’s self-concept is positive or negative is referred to as:
a. id
b. body esteem
c. extended self
d. self-congruence
e. self-esteem

31. ________ are relatively enduring overall evaluations of objects, products, services, issues, or people.
a. Beliefs
b. Attitudes
c. Prejudics
d. Intentions
e. Support arguments

32. The basic premise of _______ is that consumers are motivated to maintain perceived consistency in the 
relations found in mental systems.
a. balance theory
b. changing schema-based affect
c. behavioral influence theory
d. social judgment theory
e. elaboration likelihood model

33. Which of the following families consists of three or more generations of family members?
a. A polygamous family
b. A conjugal family
c. a nuclear family
d. an extended family
e. a blended family

34. Which of the following refers to an approach that suggests that the three components of attitudes may be 
formed in a sequential pattern?
a. Sequential approach
b. Hierarchy of effects approach
c. Spiral model approach
d. Waterfall model approach
e. Incremental build model approach

35. Which of the following terms refers to specific attempts to change attitudes?
a. Segmentation
b. Persuasion
c. Positioning
d. Monitoring
e. Tracking



36. Which of these statements is true about subliminal advertising?
A. Subliminal advertising was common in the 1950s and 60s, but is now considered unethical and is 
seldom used.
B. Subliminal advertising has been outlawed by Congress because of its power to persuade consumers to 
buy things they don’t need or want.
C. Subliminal advertising is based on techniques developed by the CIA and is used in American 
propaganda messages.
D. There is no evidence that subliminal advertising is effective or is used by businesses today.
E. Subliminal advertising influences consumers older than about 50, but has little effect on people under 
30. 

37. The product, price, communications, distribution, and services provided to the target market is 
referred to as the _____. 
A. need set
B. marketing mix
C. marketing set
D. decision set
E. value proposition

38. There will be five quizzes in this course. Which ones will count toward the final grade?
A. All five
B. The average of all five
C. The four highest grades
D. Those with a socre that is higher than the class average for that quiz
E. The average of the four highest grades

39. Why do many Americans pay for bottled water when they can get it for free?  
A.  Bottled water always tastes better than tap water
B.  They find value of some sort in the bottled water 
C.  Bottled water is always healthier
D.  Consumers know that drinking bottles water is more environmentally responsible than drinking tap 
water 
E.  Consumers believe their reference group will hold them in greater esteem 

40. Which type of group includes family and friends and involves strong ties and frequent interaction? 
A. primary group
B. secondary group
C. consumer group
D. reference group
E. intimate group



41. Stacy had signed up her daughters for Brownie Girl Scouts few months back. Since then, she had noticed a 
positive attitudinal change in them. They are now much more disciplined and responsible. According to Stacy, this 
change has been brought about by the Girl Scouts group. The change in Stacy’s daughters can be attributed to 
_____.
a. group influence
b. social couponing
c. group polarization
d. social stratification
e. social loafing

42. Marketing of a product using unconventional means is called _______ marketing
a. guerrilla
b. affinity
c. ambush
d. communal
e. cloud

43. Consumers who have great influence on other consumers’ behaviors relating to product adoption and 
purchase are known as _____.
a. conspicuous consumers
b. surrogate consumers
c. product innovators
d. market leaders
e. opinion leaders

44. When Sylvia completed high school and started applying to various colleges, she kept Michigan State 
University at the top of her priority list as her parents wanted her to attend college there. This scenario illustrates 
the influence of a(n) _____ on Sylvia’s choice. 
a. focus group
b. tertiary group
c. outgroup
d. primary group
e. secondary group

45. The ability of a group or individual to influence a consumer due to the group’s or individual’s knowledge of, 
or experience with, a specific subject matter is known as _____ power.
a. referent
b. legitimate
c. expert
d. reward
e. coercive

46. Which of the following types of marketing techniques involve deceiving consumers about the involvement of 
marketers in a communication?
a. Communal marketing
b. Affinity marketing
c. Cause marketing
d. Ambush marketing
e. Stealth marketing



47. Age Care, a non-profit organization that focuses on caring for the elderly, encourages its members to do as 
many good deeds as possible. At the end of each year, one individual will be voted as the “Age Care Member of 
the Year,” and will win a free holiday for two. Which of the following types of group influence most likely 
motivates members of Age Care to do good deeds?
a. Informational influence
b. Utilitarian influence
c. Value –expressive influence
d. Coercive influence
e. Affective influence

48. Using online technologies to facilitate word-of-mouth by having consumers spread marketing messages 
through their online connections is known as _____ marketing.
a. affinity
b. stealth
c. viral
d. Multi-level
e. ambush

49. Marketing efforts that focus on generating excitement that is spread amoung market segments is known as 
__________ marketing.
a. buzz
b. affinity
c. multi-level
d. relationship
e. ambush

50. According to one of the supplemental articles Campbell’s is attempting to sell canned soup in China by 
emphasizing its:
a. nutritional value
b. simplicity of preparation
c. use as a starter soup to prepare more complicated dishes
d. economy
e. special Chinese flavors


